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DESKRIPSI PEMASARAN PAMERAN ABSTRACT PARTY BOROBUDUR 
TODAY 2018 DI GALERI LIMANJAWI ART HOUSE. 
 
Galeri Limanjawi Art House merupakan galeri yang terletak di kawasan 
wisata Candi Borobudur. Berbagai pameran diselenggarakan di Limanjawi, salah 
satunya yaitu pameran Abstract Party Borobudur Today 2018. Pameran ini  
terbilang sukses karena mampu menghadirkan 383 pengunjung dalam pembukaan. 
Kesuksesan ini tentunya berkaitan erat dengan strategi Limanjawi sebagai 
penyelenggara. Penelitian ini akan difokuskan pada penerapan teori bauran 
pemasaran 4P (Produk, Harga, Tempat, Promosi) dan STP (Segmentasi, Target 
Sasaran, Pemosisian) yang merupakan pengembangan dari konsep strategi 
pemasaran. Metode penelitian yang digunakan adalah metode kualitatif dengan 
pendekatan deskriptif. Pengumpulan data diperoleh melalui observasi, dokumentasi 
dan wawancara.  Melalui metode tersebut dapat diketahui sejauh mana Limanjawi 
menerapkan teori pemasaran bauran pemasaran 4P dan STP. Hasil dari penelitian 
ini yaitu produk yang di pasarkan berupa pameran dan pertunjukan seni dengan 
sistem free entry. Pameran dilaksanakan di daerah wisata sehingga memudahkan 
pemasaran, selain itu promosi dilakukan melalui berbagai media baik advertising, 
public relation, dan personal selling. Selanjutnya yaitu perumusan strategi STP 
yang diterapkan dalam pameran Abstract Party. Segmen pengunjung yaitu 
demografis, geografis, dan psikografis, serta target sasaran merupakan segmen 
georgrafis dan psikografis. Limanjawi sebagai galeri memposisikan diri sebagai 
galeri yang unik dan berbeda dari galeri lain di Borobudur.  
 
Kata kunci: Pameran, Strategi Pemasaran, Bauran Pemasaran 4P, dan STP. 
 
  






ABSTRACT PARTY BOROBUDUR TODAY 2018 EXHIBITION 
AT GALLERY LIMANJAWI ART HOUSE. 
 
Limanjawi Art House Gallery is a gallery located in the tourist area of Borobudur 
Temple. Various exhibitions are held at Limanjawi Art House, one of which is the 
exhibition of Abstract Party Borobudur Today 2018. This exhibition includes 383 
successful because it is able to bring the visitors in the opening. This success is 
certainly closely related to Limanjawi's strategy as an organizer. This research will 
focus on the application of 4P marketing mix theory (Product, Price, Place, 
Promotion) and STP (Segmentation, Targeting, Positioning) which is the 
development of the marketing strategy concept. The research method used is 
qualitative method with descriptive approach. The collection of data obtained 
through observation, documentation and interview. through the method can be 
known to what extent Limanjawi apply marketing theories of 4P marketing mix and 
STP. The results of this research are products that are marketed in the form of 
exhibitions and art shows with free entry system. The Exhibition held in the tourist 
area makes it easy for marketing. In addition, the promotion is done through various 
media such as advertising, public relations, and personal selling. then the 
formulation of  STP strategy applied in the Abstract Party exhibition. Visitor 
segments ie demographic, geographic and psychographic, and the target is 
georgrafis and psychographic segments. Limanjawi gallery position as unique and 
different galleries from other galleries in Borobudur. 
 
Keywords: Exhibition, Marketing Strategy, 4P Marketing Mix, and STP. 
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